
 
 

Volume 6 Number 2, July – December 2019 

 

Contents 

 
1    Identification and Adoption of Disruptive Technologies – Perspectives of UK-Based  

Industry Major vs. Venture Capitalists 

Danu Suwatchara, Michael J. Axelgaard, Brendan R. Wilmot,  

Yaa Serwaah Amoah Kwateng 
 

10 Quality Signals in Healthcare Services: An Integrative View from Physical Therapy 

Service Providers and Consumers in Bangkok, Thailand  

Nutcha Sujjjaporamest, Alisara Rungnontarat Charinsarn 
 

23 Understanding Malaysian Consumers’Willingness to Buy Organic Personal  

Care Products: The Moderating Effect of Customer Characteristics 

Yuanfeng Cai 
 

41 Mergers and Acquisitions and Success Factors in Thailand 

Jiraporn Popairoj  
 

58 Maintenance and Performance-Oriented HR Systems, Parents’ Expectations,  

Perceived Behavioral Control, and Career Intention of College Graduates:  

An Example from China 

Liang Zhao, Sid Suntrayuth 
 

77 Asianness in Hospitality: The Case of Luxury Hotels in Bangkok, Thailand 

Pipatpong Fakfare, Suwadee Talawanich, Arunotai Pongwat, Professor Kaye Chon 
 

93 Organizational Creativity and Business Competitiveness: Empirical Evidence  

from the Thai Gem and Jewelry Industry 

Pattarika Chinchang 
 

106 Green Marketing Model: Empirical Evidence from Green Consumers in Phetchabun, 

Thailand  

 Ampol Chayomchai 
 

118 Thai Culture creates Value Added for Thai Culinary Tourism 

Suchitra Rimdusit, Varaphorn Duangsaeng 
 

131 Factors Affecting Thai Students’ Decision to Pursue a MBA at a Private or a Public  

Business School in Bangkok 

Sarinya Jearranairoongroj, Boonyarat Samphanwattanachai, Sumeth Tuvadaratragool  

   

Guideline for Authors 
 

146 Guideline for Authors 

 


